


























CRITERIA OF GOOD DESIGN

DIETER RAMS 10 PRINCIPLES OF GOOD DESIGN

HOW LOGOS IMPLEMENT THESE PRINCIPLES

Good design is innovative

The logos show some innovation in combining nature symbols with modern geometric forms.
Litoria Central's frog icon creatively represents local fauna, while North Hub's community book
symbol offers a community based theme.

Good design is useful

Each logo serves its functional purpose with clear symbolic meaning. Russells Creek Rec's water and
vegetation imagery immediately commmunicates recreation and nature, while Aberline Marketplace's
shopping bag with leaf clearly indicates sustainable commmerce.

Good design is aesthetic

The logos demonstrate strong aesthetic appeal with harmonious colour palettes and clean geometric
forms. The consistent rounded square format and natural colour scheme creates visual unity across all four
designs.

Good design makes a product understandable

The iconography is immediately comprehensible -the creek shows recreation, the shopping bag indicates
shopping marketplace, and the book suggests community learning and connection, and the frog represents
the central motif EOA is built upon.

Good design is unobtrusive

The logos blend well with their intended environment, using muted earth tones that won't compete
with natural surroundings or architectural elements. The simple forms allow them to integrate
seamlessly into wayfinding systems.

Good design is honest

Each logo authentically represents its respective area's function and character without false
promises. Litoria Central's environmental focus and Russells Creek's recreational emphasis
match their intended purposes.

Good design is long-lasting

The ageless geometric approach and natural symbolism should remain relevant over decades.
The designs avoid trendy effects that might quickly become dated, focusing instead on enduring
symbolic meaning.

Good design is thorough down to the last detail

The logos show careful attention to detail with consistent stroke weights, balanced proportions,
and harmonious colour relationships. Typography is clean and legible, supporting the overall design unity.

Good design is environmentally friendly

The designs strongly emphasise environmental consciousness through nature-based iconography
and sustainable themes. Every logo incorporates organic elements, promoting the precinct's
commitment to ecological values.

Good design is as little design as possible

The logos successfully embrace minimalist principles with simple, essential forms that communicate
clearly without unnecessary complexity. Each design reduces its concept to the most fundamental
visual elements.







BRAINSTORM IDEAS

Goal:

To design a master logo that visually represents the entire East of Aberline precinct. The logo
must unify the four sub-area identities and communicate connection, growth, community, and
place. It should be simple, recognisable, and scalable, with a style and colour system that
complements the sub-brand logos for:

o Litoria Central (Eco Centre)
o Russells Creek Rec (Recreation Area)
o Aberline Marketplace (Retail)

North Hub (Community & Events)

Must:

° Represent unity and diversity
° Be modern, minimal, and symbolic
o Be legible at small sizes
° Work well in digital, print, and signage

. Be inclusive of the precinct’s identity — both built and natural
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The East of Aberline visual identity system must operate within a complex legal framework that governs both

intellectual property rights (IP) and public communications standards. At the foundational level, all original logo
designs created for the project establish new intellectual property that belongs to Warrnambool City Council as

the commissioning client, ensuring proper ownership and usage rights for future applications across the
precinct development. Font licensing was carefully managed through the selection of Montserrat, a freely
available Google Font that allows commercial use without licensing restrictions, avoiding potential copyright
infringement issues.

The incorporation of the Growling Grass Frog (Litoria raniformis) as inspiration for the Litoria Central logo

required checking to see if the logo was Trademarked at all, on https://business.gov.au/planning/protect-your-

brand-idea-or-creation/trade-mark, ensuring the design was not trademarked, which-of course- it wasnt
References to existing designs like the Armstrong Creek Town Centre logo were used solely for analysis and
inspiration purposes, with original creative work developed to avoid any copyright violations while maintaining
professional design standards.

Public signage systems must comply with Australian Standards for wayfinding and accessibility, including AS
1428.2 Design for Access and Mobility requirements, ensuring all visual communications meet legal obligations
for universal access. The CycleLink EAST signage prototypes were designed with consideration for these
statutory requirements, incorporating appropriate contrast ratios, legible typography hierarchies, and clear
iconography that supports navigation for users with varying visual abilities. Additionally, all community
engagement processes, including the 35-participant survey, were conducted in accordance with privacy
legislation (Australian Privacy Principles), keeping peoples personal identifiable data and ethical research
practices, ensuring participant data was collected and used appropriately within legal frameworks governing
public consultation.

Ethical

This project focused heavily on doing the right
thing for both the environment and the local
community. Using the endangered Growling

Grass Frog wasn’t just a design choice-it was
about raising awareness of local biodiversity and
showing respect for nature.

The 35-person survey gave locals a voice in the

design process, and their feedback directly
shaped the final logos. This made the project
more inclusive and made sure the visuals actually
suited the people who live there.

Accessibility was a big focus too—using simple,

clear fonts, high contrast, and easy-to-read icons
so the designs work for everyone, including
people with vision or reading difficulties. It used
the industry standard for Cycling and Pedestrian
logs, something anyone can easily recognise. No
Indigenous designs or symbols were used to
avoid cultural appropriation. Instead, | focused
on local themes that honestly reflect the
character of the area, such as the native fauna
and what the areas will reflect.

The project also followed sustainable design
ideas—promoting environmental awareness,
connection to place, and pride in local nature.
The branding around Russells Creek and the use
of native species was a way to highlight existing
ecosystems and show respect for the area’s
natural identity.



EVALUATION SWOT

STRENGTHS

The East of Aberline visual identity is strong
and consistent, using natural colours,
Montserrat across all zones, and matching
icon styles. The use of the endangered
Growling Grass Frog in the Litoria Central logo
makes a real local connection and ties into
the eco focus. Feedback from 35 people
helped shape the designs to work well for
both wayfinding and community identity.

OPPORTUNITIES

The strong eco branding opens up chances
for sustainability messageing and local
engagement. The CycleLink EAST signage
and broader wayfinding system can improve
navigation can be used as standard across
the whole Warrnambool region, particularly
with the Russells Creek Trail. There is also a
potential there to create a digital software
for people to utilise if they are unable to find
a sign and need to be directed.

WEAKNESSES

Earlier versions of the logos didn’t work well
together and needed a lot of refinement to
make them unified Survey responses
pointed out issues like unclear meaning in
the North Hub logo, off colour balance, and
alignment problems, especially in Aberline
Marketplace. Keeping the four different
brands visually connected while still giving
them individual identity was a challenge and
took multiple rounds of changes.

THREATS

The focus on natural symbols might not
appeal to everyone, especially retail or
commercial stakeholders. The green-heavy
palette might not be accessible to people
with colour blindness (deuteranomaly).
Manageing branding across lots of different
groups-like council, developers and locals
could get tricky. Future development
changes might also mess with the four-zone
structure, meaning the system could need
to be redesigned.












Overall Rating

4.3 76%

Thoroughly
Addressed

TOP PERFORMING AREAS

o ECO TOWN

CENTRE

91% Thoroughly
Addressed

"The Growling Grass Frog
branding ties sustainability
to local identity brilliantly."

Reviewers praised the
strong link between nature
and commercial use. Native
wildlife branding adds a
local, authentic feel, while
the mix of retail, office, and
community spaces is well
balanced. Sustainability
features like solar and
water systems boost its
environmental impact.

e BICYCLE

SUPERHIGHWAYS

82% Thoroughly
Addressed

"Regional benchmark for
active transport
infrastructure and
connectivity."

Reviewers were impressed
by the well-connected
cycling network linking to
regional trails and public
transport. Protected lanes,
bike bridges, and sheltered
stops show strong planning
for all-weather use, while
links to job areas support
car-free travel.

11

Reviewers

9 LOGO IDENTITY
SYSTEM

73% Thoroughly
Addressed

"Strong visual identity that
effectively communicates
the community vision."

The branding system ties all
precincts together while
keeping their unique
identities. Reviewers
highlighted its flexibility
across signs and digital use.
The nature-based colours
and clean fonts reflect the
areas sustainable focusin a
modern, professional way.

B CRITI

SOCIAL HOUSING INTEGRATION

Current proposals lack clear percentage
targets for affordable and social housing.
Talking to one of the reviewers who is part
of the Warrnambool City Councils Strategic
Community Planning & Policy, he
emphasises the critical need for key worker
accommodation and diverse housing
options to prevent displacement of existing
residents.

“Needs concrete targets: minimum 20%
affordable housing, 10% social housing to
maintain community diversity and
support essential workers."

Only 36% Thoroughly
Addressed

QUE FEEDBACK

NIGHTLIFE & LIGHTING
INFRASTRUCTURE

Evening activation and safety concerns
dominate reviewer feedback. Insufficient
lighting design for pedestrian paths and
limited consideration for evening economy
development restrict the area's 24-hour
liveability potential.

"Dark pathways near Tozer Reserve
create safety concerns. Need strategic
lighting design and evening activity nodes
to create vibrant night-time community
spaces.”

Only 27% Thoroughly

Addressed

DETAILED PERFORMANCE BREAKDOWN

Assessment Criteria Average Rating Thoroughly Addressed
Eco Town Centre H 4.8/5 91%
Transport H 4.6/5 82%
Logo Identity | 4.6/5 73%
Bushfire Safe 3.9/5 45%
After Dark | 3.5/5 39%
Social Housing l 3.2/5 28%



PRIORITY ACTIONS

To unlock the full potential of this regional precinct, a series of priority
actions were identified that directly respond to community needs and gaps
in equity and liveability. These actions aim to address core issues around
housing access, safety, and evening activity:

o Establish Social Housing Targets - Mandate 20% affordable housing and
10% social housing across all development precincts to ensure inclusivity.

o Develop Evening Activation Strategy - Introduce a lighting masterplan
with Dark Sky considerations and create designated night-time activity
hubs.

o Community Co-Design Workshops - Involve local residents in shaping

social infrastructure and improving perceptions of evening safety.
Together, these actions form a practical yet ambitious template for
sustainable regional development—where housing equity and evening
liveability are treated as key foundations, not afterthoughts.










OVERALL SWOT-COMMUNICATION 1

STRENGTHS

The 3D model clearly shows how the precinct
is structured, with strong zoning and colour-
coding that makes the layout easy to
understand. The transport network is well
defined through different line weights, and
overlays are clearly applied. The physical
model will add a hands-on element, helping
people visualise the scale. Stakeholder
feedback confirmed the layout was realistic
and clear.

OPPORTUNITIES

There’s a chance to bring the model to life
using augmented reality—like showing
seasonal changes or daily movement.

Interactive digital models could allow users
to test different scenarios, like traffic flow or
housing expansion. Running community
workshops could also refine parts of the plan
and build engagement, giving locals a say
and making the outcome feel more people-
driven-This is all with the right software.

WEAKNESSES

Some green spaces feel a bit too vague in
the renders, which could confuse the
importance of open areas. The affordable
housing isnt mentioned too much-more
detailed renders. Cross-sections don’t fully
show materials or textures. Lighting for
after-dark use is underdeveloped, and night-
time atmosphere isn’t being properly
represented in the current model or visuals.

THREATS

The physical model may not age well if
updates to the plan are made later on.
Developer changes or council decisions
could water down some of the original ideas.
Budget and time constraints might also
affect how detailed the model or digital
components can be, especially if more
advanced tech like AR is explored in future
stages.



OVERALL SWOT-COMMUNICATION 2

STRENGTHS

The logo system gives each area its own
identity while keeping everything unified. The
green-toned colour palette clearly links back
to environmental values, and the typography

is consistent and easy to follow. Signage
meets accessibility needs, and the frog motif
ties the whole sustainability story together in

a way that’s playful, local, and easy to
recognise across formats.

OPPORTUNITIES

There’s potential to build a community co-
branding program-like badges for local
businesses or schools. The branding could
expand into a wayfinding app to help people
navigate the precinct. Seasonal updates-like
colour shifts or small motif changes-could
keep things feeling fresh and responsive to
the environment, reinforcing the local
identity while creating new engagement
points throughout the year.

WEAKNESSES

Some colour pairings reduce contrast and
make text hard to read in certain conditions.
Environmental graphics like textures or
landscape patterns are missing across
applications. Most of the branding exists in
digital mockups—more physical samples like
sighage prototypes or material boards
would help communicate the visual system
better.

THREATS

If the system becomes too rigid, it could
limit creativity and make future design
tweaks harder. Maintaining signage over
time, especially outdoors, could become
expensive or inconsistent. As other areas in
Warrnambool develop their own precinct
branding, there’s a risk the identity here
could blend in too much unless the design
continues to evolve and stay distinctive.









BONUS-REQUIREMENTS

After receiving feedback after finishing this critique from my close
peers, they suggested that | implement a checklist or a clearer idea of
what to include in each of my four distinct areas. Adding this checklist
system into my design process helped me plan each zone more clearly

and ensure | wasn’t missing any essential features. It also
strengthened the consistency of my design by aligning each area's
purpose with the overall communication goals—creating a connected
and functional community. This structured approach has made it
easier to refine my ideas and justify my design decisions, especially
when responding to feedback or presenting my final concepts.

On the next page, I've included a detailed checKklist for each area to
clearly show what features have been considered and integrated into
the final design.




























PAGE 155

PRIORITY ACTIONS
a series of priority

were identitied that directly respond To community needs and gaps
in equity and liveability. These actions aim to address core issues around
housing access, safety, and evening activity:

. Establish Social Housing Targets - Mandate 20% affordable housing and
e Original: "To unlock the full potential of this CFOSs all development precincts to ensure inclusivity.
regional precinct..." Activation Strategy - Introduce a lighting masterplan

. Revised: *"Critique feedback (Page 154) siderations and create designated night-time activity
highlighted gaps in social housing (28% hubs.
addressed) and night lighting and nightlife Design Workshops - Involve local residents in shaping
(27% addressed). To resolve this, we propose: fucture and improving perceptions of evening safety.

1) Mandating 20% affordable housing (Page € actions form a practical yet ambitious template for

156), and 2) A Dark Sky-compliant lighting 2nal development—where housing equity and evening
olan, (After Dark Strategy (Page 157)).by ity are treated as key foundations, not afterthoughts.

actually showing the feedback in the
statement= it is acknowledging that am
aware of the problem, and howiam
managing to resolve the issue










/ CRITERIA 5: REFINEMENT (Pages 175-204) CRITERIA7: COMMUNICATION NEED 1 - STRUCTURE PLAN (Pages 214-245)
e 11 Communication Need 1: Statement & De Bono Hats Analysis * 3.1 Feedback Implementation: Frog Habitat & Housing (p214)
(p175) e 3.21:600 Model Construction:
o Step1: Base Preparation & Laser Cutting (p215)

///////// 1.2 Critique on Feedback: AfterDark Plan Implementation (p176) :
* 1.3 Main Area Refinement: Pedestrian-First Design (p177) o Step 2: Streetlight Placement Issues (p215-216)

e 1.4 Refinement Iterations: Paper Sketches & Adobe Fresco D DI P,(er,bs = GreenerY (p216)
o Step 5: Building Construction (p217-218)

(p178-179) o Step 6-7: Roads & Green Roofs (p219)

contentsz e 1.5 Design Analysis: Sustainability, Connectivity, Efficiency o Bt B e it Gy el sl i (P55
(p180)

3.3 Social Housing Integration Strategy (p222)
* 1.6 Good Design Principles: Innovation, Environment, Detail 3.4 Model Flaw: Pedestrian Bridge Analysis (p223)
(p181)

3.5 Sustainability Methods: Water, Energy, Materials (p224)
e 1.7 Precinct Checklists: Eco Centre, Retail, Northern Hub, 3.6 1:1500 Model Set (p225)
Recreation (p182-184)

3.7 Phasing Strategy: Stages 1-6 (p226-229)
e 1.8 Laser Cut Model Process: Russells Creek Rec (p185-186) 3.8 Phasing SWOT Analysis (p230)
* 1.91:1500 Scale Models: Set of Three (p187-188)

3.9 Model Photography: Overview & Details (p231-234)

e 110 SCAMPER & PMI Analysis (p189) e 3.10 Methods, Materials & Media Documentation (p235)
¢ 1111:600 Mockup Development (p190-191) CRITERIA7: COMMUNICATION NEED 2 - IDENTITY SYSTEM (Pages 236-245)
e 41ldentity System Iteration 3: Final Refinements (p236)
* 4.2 Physical Poster Production Process (p237)

4.3 Structure Plan Map Development (p238)

4.4 Physical Posters Display (p239)

4.5 Final Digital Sheets (p240-241)

4.6 Laser-Cut Logo Models (p242)

4.7 Poster Methods, Materials & Media (p243)

e 4.8 Ethical & Legal Documentation (p244)

e 112 Design Elements & Principles Application (p192)

e 113 Brief Analysis & Comparison (p193-194)

e 114 Visual Identity Brief: Logo System & Structure Plan (p195)
e 115 De Bono Hats Analysis - Presentation 2 (p196)

e 116 Poster Presentation Planning (p197)

///////// e 117 Identity System Iteration 1: Initial Layout (p198)
* 118 SWOT Analysis (p199)

e 119 Identity System lteration 2: Refined Layout (p200-201) CRITERIA 8: DESIGN ANALYSIS (Pages 245-260)
/ e 1.20 Dieter Rams Principles Application (p202) e 5.1Structure Plan Convergent Thinking (p245-248)
e 1.21Iteration 2 Extended Feedback (p203) e 5.2 Communication Need 1:

e 1.22 Ethical & Legal Considerations (p204) o Design Principles Analysis (p249)
e CRITERIA é: PITCH (Pages 205-213) ° Design Elements Analysis (p250)
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e 2.3 Communication Need 2: Identity Board Presentation (p207) : D:z;g: E{;r:r?;ifssi:po::e:sy(pézgm (p253)
e 2.4 Feedback Collection: Raw Data (p208)

; . . o Gestalt Principles in Wayfinding (p255)
/ 2.5 Feedback Infographic Analysis (p209) o 10 Principles of Good Design (p256)
e 2.6 Evaluation: Structure Plan Success (p210)

5.4 PMI Analysis of Final Model (p257)
///////// 2.7 Evaluation: Visual Identity Outcomes (p211)

5.5 Overall Evaluation & Self-Reflection (p258)
5.6 VPA Comparison: Professional vs Student Design (p259)


































































COMMUNICATION
















STRENGTHS

Cohesive and recognisable logo system
with clear links to sustainability and
community identity.

Strong rationale provided for each design,
showing thoughtful decision-making.
Consistent visual style that unifies the
precinct.

OPPORTUNITIES

Expand branding into wayfinding, events,
and digital platforms.

Build community pride and engagement
through visual identity.

Flexible system can grow with future
precinct developments.

SWOT ANALYSIS

WEAKNESSES

e |Layoutis text-heavy and could use
clearer hierarchy.

e Some logos may lose clarity when scaled
down.

e Colour palette lacks contrast for large
signage.

THREATS

e [cons may appear too generic or be
misinterpreted.

e Competing projects could overshadow
the branding.

e Softer colours may fade or be less
effective outdoors.






CRITERIA OF GOOD DESIGN

DIETER RAMS 10 PRINCIPLES OF GOOD DESIGN

HOW LOGOS IMPLEMENT THESE PRINCIPLES

Good design is innovative

The logo system is fresh and modern, using linked designs and precinct icons,
which reflect the area’s distinct identity and are easy to recognise.

Good design is useful

The signage and branding help people easily identify different precincts, making navigation
and community engagement more straightforward, and helps stakeholders envisage what signage might
look like withing the space.

Good design is aesthetic

The design uses a natural and harmonious colour palette and simple shapes, reflecting sustainability
and nature in a visually appealing way.

Good design makes a product understandable

The clear icons and precinct themes (like Litoria (Frog), water for Russells Creek Rec,
or community connection for North Hub, and Shopping bag for Aberline Marketplace) immediately
communicate their meaning and function.

Good design is unobtrusive

The logos blend well with their intended environment, using muted earth tones that won't compete
with natural surroundings or architectural elements. The simple forms allow them to integrate
seamlessly into wayfinding systems.

Good design is honest

The branding reflects genuine sustainability and community values, with no excess or misdirection.

Good design is long-lasting

The uncluttered style is timeless, and avoids passing trends, (which also follows as little design as possible)
and stands out for its clarity and resonance with local character.

Good design is thorough down to the last detail

Consistency across branding, signage, maps, and precinct icons ensures every
detail is thoughtfully addressed. The hierachy is clear, with large text and images for areas with most priority.

Good design is environmentally friendly

Themes and icons (the plants and frog motif) reinforce a focus on nature and eco-conscious choices.

Good design is as little design as possible

The simplicity in the layout means everything is clear, with no over designing of areas that feel to cluttered.







Communication Need 1 - Structure Plan

The physical structure plan and models were produced in line with design accessibility and safety
requirements. Fonts and labels were chosen for clear legibility, ensuring maps and models could be easily
read by all audiences, consistent with the Disability Discrimination Act 1992 (Cth). The scale models used
non-toxic, smooth-edged laser-cut materials to avoid hazards during exhibition or handling. All content
accurately reflects real data and follows Planning and Environment Act 1987 (Vic) guidelines to ensure
truthful representation of spatial layout, zoning, and infrastructure.

Communication Need 2 - Identity System

Logos and signage follow accessibility and readability standards, using high-contrast colours and clean
typefaces to ensure visibility across print, digital, and environmental applications. All imagery, colours,
and fonts are original or license-free to comply with copyright and intellectual property laws. This
ensures the identity system can be used legally by the client in real-world contexts such as signage,
maps, and council communication.

Ethical

Communication Need 1 - Structure Planl
Ethical responsibility was met through
accurate, honest, and inclusive visual
communication. The model and plans avoid
exaggeration or misleading scale to maintain
community trust. All presentation materials
were designed with clarity and transparency,
ensuring viewers could interpret the work
without confusion. The design also respects
Warrnambool’s cultural and environmental
values, representing the area’s natural
context truthfully and sensitively

Communication Need 2 - Identity System.
Ethically, the visual identity promotes clarity,
inclusivity, and cultural sensitivity. The
designs avoid stereotypes or misleading
symbolism, instead highlighting community
connection and environmental respect.
Readability and simplicity were prioritised so
all audiences, including children, elderly
people, and visitors, can easily navigate and
identify precincts. Consistent application
across signage and branding reinforces
honesty, cohesion, and community trust.





















EVALUATION

The feedback strongly indicates that Communication Need 1 was clearly addressed. Across
all responses, the client and audience were consistently identified, showing a strong
awareness of context. The process and research were well regarded, with particular praise
for surveys, interviews, stakeholder analysis, and global outlook considerations (Responses
1, 3, 4, 8). These methods demonstrated depth, showing that the design was not only
localised but also informed by broader urban design principles. The links to good design
were consistently clear, with research directly connected to accessibility, sustainability,
and liveability (Responses 4, 8).

Strengths included the thoroughness of presentation, the ability to explain details with
clarity, and the strong visual supports such as physical boards, maps, and examples
(Responses 1, 4, 5). However, some areas for improvement were noted. In particular,
housing and pricing detail could have been expanded (Response 5), and
preservation/education of environmental aspects such as the endangered frog could be
further developed (Response 8). Overall, Communication Need 1 was highly successful in
addressing planning and structural considerations, though refining the balance between
urban growth, housing affordability, and ecological sensitivity would strengthen the
proposal further.




EVALUATION VISUAL IDENTITY

Communication Need 2 was also met effectively, with all responses noting clear
identification of client and audience alongside strong process and research. The logo
development and concepts were praised (Responses 5, 7, 10), with consistent strengths in
presenting visual identity elements that supported place-making and community
recognition. Several respondents described the work as amazing detail and excellent logo
development (Responses 7,10). The use of mock-ups and physical examples (Responses 4,
5) also demonstrated the practical application of design thinking to signage, maps, and
wayfinding.

The main critique centred on the clarity and presentation of logos: while the ideas were
strong, some respondents felt the logo concepts could be shown more clearly or in greater
detail (Responses 7,10). This suggests that while the conceptual basis is solid, the visual
communication could be refined through more polished renderings, higher-resolution
boards, or application in varied real-world contexts. Additionally, expanding on the
integration of branding across the entire precinct, rather than focusing on individual zones
alone, could enhance the coherence of the identity system.

Overall, Communication Need 2 was successful, showing strong creative direction,
community relevance, and execution, with refinement needed in presentation clarity and
breadth of application.




























SOCIAL HOUSING

In the model, social housing is not physically represented, as the purpose of this model is to serve as a conceptual
representation of what the overall area might look like rather than a detailed, plot-specific plan. The goal is to
provide stakeholders with a clear and tangible visualisation of the proposed layout — including the roads, green
spaces, key community facilities, and spatial relationships — without overcrowding the design with minor structural
details. Having a physical model allows stakeholders to better understand the spatial flow, scale, and connectivity
within the precinct, which is especially useful for communicating the broader urban design intentions.

In the final plan, social housing will be strategically scattered throughout the development rather than concentrated
in one area. This approach helps promote social integration and a sense of community inclusiveness, ensuring
residents of all backgrounds share equal access to amenities, public transport, and open spaces. By blending social
housing seamlessly within various residential zones, it becomes visually and functionally indistinguishable from other
housing types, supporting a more cohesive urban fabric. This integration not only prevents social isolation but also
enhances the overall liveability and diversity of the neighbourhood.







SUSTAINABILITY METHODS

After careful research into sustainable design strategies, the East of Aberline development has been planned with a strong
focus on environmental responsibility and long-term resilience. The design encourages a holistic approach to
sustainability, integrating water, energy, and landscape systems in ways that complement both the built and natural
environment. The precinct’s layout prioritises passive design principles — ensuring that homes and public buildings receive
optimal sunlight and natural ventilation, reducing the need for mechanical heating and cooling.

A key feature of the design is its water catchment and reuse system. Stormwater from roads and rooftops will be directed
into swales and retention basins, where it can naturally filter through vegetation before re-entering the local waterways.
These systems not only reduce runoff and flooding risk but also help replenish groundwater and support native plant
habitats. In addition, rainwater tanks will be incorporated into residential and community buildings to supply water for
gardens and toilet flushing, reducing overall demand on the municipal water network.

The Eco Centre, known as Litoria Central, will demonstrate sustainability at a more visible and community-focused scale. It
will feature green roofs that reduce heat absorption, enhance insulation, and provide small pockets of urban habitat for
birds and insects. The building will also make use of solar panels and energy-efficient LED lighting to minimise electricity
use. Smart lighting systems, including motion-activated and low-energy streetlights, will be installed across the precinct to
ensure safety while keeping energy consumption low.

Housing within the East of Aberline area will be designed with green building principles in mind. This includes the use of
sustainable materials, solar power systems, and green heating solutions such as heat pumps or passive solar design.
Homes will be oriented to capture natural light, and shading elements like pergolas and trees will help regulate
temperature naturally. The goal is to create a community that not only looks modern and inviting but also operates
efficiently, reducing both environmental impact and long-term living costs for residents.













PHASING STRATEGY

STRENGTHS

Orderly growth: Breaking the development into six phases
ensures infrastructure and housing are delivered in a
manageable way.

Infrastructure alignment: Allows council and developers to
coordinate utilities, roads, and services progressively.
Reduced upfront cost: Developers don’t need to deliver full
infrastructure at once, lowering initial financial risk.
Flexibility: Each stage can be adjusted in density, mix, or
timing depending on demand.

Community integration: Early phases can establish
community hubs and services, supporting later growth.
Risk management: If economic conditions change, later
stages can be delayed without jeopardising the entire
project.

OPPORTUNITIES

Staged innovation: Each phase can incorporate new
sustainability practices, tech, or housing models as they
emerge.

Market responsiveness: Developers can align housing types
to demographic shifts (e.g., downsizers, families, renters).
Place-making: Early phases (1-2) can focus on high-quality
public spaces, branding the precinct as desirable and
boosting later sales.

Partnerships: Opportunity to attract investment from state
government or private developers for major amenities in
middle phases.

Job creation: Staggered delivery supports sustained local
employment across construction, planning, and services.
Scalability: Allows testing of community engagement
approaches before rolling out at larger scale.

WEAKNESSES

Dependency between stages: Later phases rely heavily on
the success of earlier ones (if stage 1 underperforms,
momentum slows).

Fragmentation risk: If infrastructure is not carefully
sequenced, some areas may feel disconnected or under-
serviced.

Delays in amenities: Community facilities might not be fully
realised until later phases, leaving early residents
underserved.

Developer coordination issues: Multiple developers across
phases may cause inconsistencies in design quality or
cohesion.

Long timelines: With six phases, full completion could take
decades, risking outdated design or shifting housing
needs.

THREATS

Economic downturns: Market slumps could stall
development mid-way, leaving incomplete or underused
precincts.

Infrastructure lag: Risk of services (public transport,
schools, health) not keeping up with staged housing
rollout.

Community dissatisfaction: Early residents may feel
neglected if amenities come too late in later stages.
Planning policy changes: Shifts in government policy,
zoning laws, or environmental requirements could disrupt
phasing.

Developer exit: If a major developer withdraws, certain
stages may be delayed or abandoned.

Fragmented identity: If cohesion isn’t maintained across all
phases, the precinct may feel like separate disconnected
suburbs.
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POSTERS METHODS MATERIALS MEDIA

Materials
A2 paper - main surface for the structure plan map and annotations
Cardboard or foam board - for low-fidelity 3D components in precinct mock-ups
Computer- for marking zones, pathways, and key areas
Foam Core - physical poster backings
Fine Art Paper- For the actual posters
Methods
Research and analysis - investigating site conditions, zoning, and community needs
Sketching and ideation - drawing initial layouts and testing different structure plan options
Digital mapping - creating precise layouts and maps in Adobe lllustrator
Overlay testing - layering tracing paper to adjust road networks, park areas, and housing placement
Mock-up creation - building simple 3D representations of precincts to visualize scale and flow
Refinement - adjusting layouts based on feedback and spatial accuracy
Media
These are the substances or digital applications applied:
Adobe lllustrator - drafting and finalising structure plan maps
Tracing paper - testing adjustments and alternative layouts
Surface Pen - adding annotations, highlights, and zoning distinctions
Foam Core - physical mock-up testing of precinct arrangements




I
Legal Ethical

° The design focuses on
sustainability and the environment.
This includes green roofs, open
parklands, and plenty of green

space to support local wildlife.

° | made sure the design keeps
natural habitats and waterways

safe, showing respect for the
environment.

o The precinct is designed for all
community members, with

different housing options,

pedestrian paths, and bike access,

SO everyone can enjoy the space.

e The maps and posters are clear and
easy to read, with labelled areas

and a legend, so people understand
what everything represents.

o | avoided using any culturally
sensitive symbols incorrectly and
tried to reflect Warrnambool’s local
context respectfully.

While designing the Litoria central model, the precinct maps, and the logos, | needed to
make sure | followed both legal and ethical responsibilities.
Legal considerations:

e | made sure all the logos and visual designs were original. If | wanted to use them
outside of this project, they could be registered as a trademark to protect them.

e Any images, maps, or resources | used were either created by me or correctly
credited so | didn’t break copyright laws.

e The structure plans, zoning, roads, and housing layouts were accurate and reflected
real-world standards. This is especially important for areas like the Growling Grass
Frog habitat, so the designs are safe and realistic.

e The poster and maps include all the professional elements like a map legend, north
point, and scale so people can read and understand them properly.




STRUCTURE PLAN: CONVERGENT
THINKING

After exploring a range of layout possibilities through divergent thinking, | refined my ideas using
convergent thinking to develop a more resolved and realistic structure plan for the East of Aberline
precinct. This stage focused on selecting the most effective components from earlier concepts and
combining them into a single, cohesive plan that balanced functionality, sustainability, and community
needs.

Through careful comparison of my earlier layout sketches, | identified which elements best supported
connectivity between residential areas, the eco-centre, open spaces, and transport links. Roads and
shared pathways were refined to create smoother circulation and improve accessibility for pedestrians
and cyclists. | also simplified the overall structure, removing unnecessary complexity while maintaining a
clear hierarchy of spaces — from larger community hubs to smaller residential pockets.
Feedback from peers and teachers guided decisions around zoning and spatial relationships, helping to
ensure that the structure plan not only looked balanced but also worked practically in an urban context. |
prioritised ideas that supported a 20-minute neighbourhood approach, including proximity to local
services, parks, and green corridors. The placement of green spaces and water catchments was resolved
to strengthen environmental performance and provide visual relief within denser areas.

Overall, the convergent thinking process allowed me to transform a collection of experimental ideas into a
clear and well-structured design proposal. This plan successfully represents how the East of Aberline area
can grow into a connected, sustainable, and liveable community.
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OVERALL EVALUATION

When looking at my final product, honestly, | wish | had been able to do more. The
1:600 model was definitely my best work, but due to time and cost constraints,
there were areas that could have been improved in both the model and the folio
overall. Ideally, | could have managed my time more effectively to add more
annotations and detail to support my design thinking.

Despite that, the overall structure was a success. | followed the key criteria and
considerations involved in creating a structure plan. Interestingly, around the
time of completing my work, the VPA actually released their draft of the East of
Aberline development for public consultation. It was really interesting to compare
my structure plan map to theirs and see how realistic or unrealistic my version
was, and whether some of my design features aligned with professional planning
decisions.

This process showed how much | learned and understood about town planning,
especially in relation to factors like bushfire risk, flooding, sustainability, and
spatial organisation. It also developed my creative thinking and my ability to plan
future-focused spaces by considering how people might want to live 10 to 20
years from now. | thought a lot about how to future-proof the area and how good
design can be implemented to meet both present and future needs. Ultimately,
my goal was to create a liveable, sustainable precinct that is inclusive, accessible,
and designed for everyone.

The design follows my origninal brief that my clients wished for, and this
successfully meets these criteria. Overall, this would successfully suit the
stakeholder meetings that would occur prior to development, allowing audiences
to view and provide feedback to continue to a final development map.






Legal

Legal
Structure Plan & Model:
e Complies with Planning and Environment Act 1987 (Vic)
e Model uses safe, non-toxic materials
e Accurate scale prevents misleading stakeholders
e Protects Growling Grass Frog habitat per environmental laws
e All designs are original—-no copyright issues
ldentity System:
e Alllogos are original creations
e Can be trademarked by council if needed
e High contrast colors meet Disability Discrimination Act 1992
e Signage follows Australian Standards for accessibility

Ethical

Structure Plan & Model:

Protects endangered frog habitat
with green corridors and wetlands
Affordable and social housing spread
throughout (no segregation)

Honest representation—no
exaggerated claims

Sustainability focus benefits future
generations

Physical model lets everyone
understand the design (not just tech-
savvy people)

ldentity System:

No cultural appropriation in logos
Clear signage helps all ages and
abilities navigate

Simple design works for people with
low vision or literacy

Reflects real community values
(nature, sustainability)

Educational signage raises
environmental awareness



EAST OF ABERLINE

precinct map

WANGOOM ROAD

WANGOOM ROAD

23

&

ABERLINE ROAD

1 Boiling Down Parklands
2 Convienience Store/Fuel Station

3 Northern Oval
4 Community Hub

5 Childcare
6 Primary School

W 7 Tozer Reserve
8 Medical Centre
9 Litoria Park

Park Space 10 Sinclair Suites
11 Football Oval

Area Hub 12 Main Oval
13 High School

Lake/ River 14 Swimming Pool/Gym
15 Oval 2

16 Litoria Central

17 Lake Myers

18 Stage

19 Government Hub

Paths 20 Will Park
21 Russells Creek
Ovals 22 Russells Creek Trail
23 Aberline Marketplace
24 Convienience Store/

L1 Point of Interest
Fast Food restaurant

Major Roads

Minor Roads





